RADMCO KHAITAN LTI

MAGIC —
MOMENT MAGIC
OMENTS

o EEIAR S
\

Fng~ sy S

E

]

e RAMPUR
JAISALME R (A

INDIAN CRAFT GIN SELECT

November 2018

k@,éézt_‘ — o
~——




Agenda %ﬂg

Industry dynamics 2
e
:

Financial performance 23
Branding & marketing 27

RADICO KIALTAN LID.




India consumption growth

India is one of the fastest growing economies in the world... é
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Source: Central Statistics Office, IMF World Economic Outlook
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with a young
legal drinking age
7.7%
65+ yrs
5564 6% 0014
yrs yrs
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Median Age:

28 years
2554 1524
yrs yrs
41% 18%

FY2019E

Source: KPMG, Euromonitor International (May 2018)
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Population within legal drinking age
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India consumption growth

Further, rising affluenceée € rapid urbanization and changi
higher quality and lifestyle products are the key growth drivers
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It is anticipated that by 2025, the top two categories elite and affluentwil By 2025, 40% of | ndi ads popul ation

account for 40% of the total consumption (2016: 27%) account for about 60% of the total expenditure

Source: Boston Consulting Group Source: Boston Consulting Group

Note: Income distributiod Elites correspond to household income of more than Rs. 20 Lacs, Affluent beR2@eeact0
Aspirers between® Lacs, Next Billion between-%.bacs and Strugglers less than 1.5 Lacs
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Spirits industry in India

Sales of Spirits by Category (Volume)

3.8% 4.0%
61.0%
14_10" 13.1%" 61.9%
2018: 2022:

339
million
cases

306
million
cases

21.1% 21.0%

Industry
CAGR: 2.6%

Whisky: 3.0%

Brandy: 2.5%

Rum: 0.7%

White Spirits:
3.7%

Sales of Spirits by Category (Value)

3% 7.2%

6
9.5fyv' 9.40/"
10.7(' 2018: 9.6%' 2022:

Rs. 2,332 Rs. 2,920

billion billion

73.8%

o0 Spirits sales in India was 299 million cases in CY2017 (upo2y3@ny is expected to reach 339 million cases by CY2022
o During 20182 period, IMFL sales value is expected to grow at a CAGR of 5.8% and sales volume at 2.6%

Vodka industry growth indicates a strongoremiumization trend

Super Premium
Premium Vodka

Vodka

Overall

201217 volume growth

Source: Euromonitor
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2012

2017

SuperPremium and Premium Vodka

20182022 growth

Value
68%

Industry
CAGR: 5.8%

Whisky: 5.9%

Brandy: 3.0%

Rum: 5.6%

White Spirits:
9.2%




Industry landscape

Market Structure Overview Pricing Control States

A business may apply for a licdosa fee defined by Company has reasonable Arunachal, Assam, Gddaharashtra,
the state government subject to license availability independence ovprice increasesMeghalaya, Tripura, Uttar Pradesh

Free / Open market

The license for sale of liquor is auctioned by the Company has to negotiate price
Auctionmarket Government to the highest bidder on an annual be increases with state appointed Chandigarh, Haryana, Punjab
based on an auction process distributors

Andhra Pradesh, Chhattisgarh, Delhi
Strict control on pricing by the Jharkhand, Karnataka, Kerala, Madh
state government Pradesh, Rajasthan, Tamil Nadu,

Telangana)/est Bengal

The government is the wholesaler and/or distribut
who purchases directly from a company. Some st
also have retail shops run by the government

State owned /
Government corporatio

Prohibition Statesvhere sales of liquor is prohibited Not applicable Bihar, Gujarat
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Company overview

1943

Year of

Incorporation

75,000

Retailers

75 years of
experience in spirits
making. One of the
most recognized
IMFL brands in
India

Strong distribution
network. Sale
through over
75,000 retail and
8,000 on premise
outlets
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Million litres

26%

FY2018
Premium
volume share

One of the largest

spirits manufacturers.

Operates three
distilleries and one
joint venture

Consistently
increasing Prestige
& Above brand
contribution to

total IMFL
volumes; 43% in
value terms

33

Bottling
units

FY2018
Net Revenue

18.2

(Rs. billion)

Strategically limiting
interstate taxes and
transport costs.
Five own and 28
contract bottling
units spread across
the country

With EBITDA
margin of 14.7%



Integrated business model
Transformation led by vertical integration
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Brand portfolio

MRP Whisky Rum Brandy Vodka Gin Ready to Drink

Luxury l

Semi Luxury
Rs. 1,000 1,500

Super Premium
Rs. 70® 1,000

SemiPremium /
Premium
Rs. 50@ 700

Regular
Rs. 30@ 400

B
Ready to Drink 2 |
Rs. 10® 150 '
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1 All prices for 750 ML bottle except for ready to drink, which is for 275-ML bottle




























































